SIX SENSES

HOTELS RESORTS SPAS



Six Senses Hotels, Resorts
& Spas is a Hotel, Resort
and Spa Management and

Development Company

Which was established in 1995 and
manages resorts under the brand names
Six Senses and Evason and spas under

Six Senses Spas and Evason Spas.

A resort or a spa for us is
not just a  physical
property...

What we try to create is a combination
and a harmony of the attitude of the
employees, the smells, the sounds, the
tactile textures ‘and the pleasing: sights
that blend to make a stay at a Six Senses
or an-Evason property ‘a memorable

experience



Open our doors to explore Six Senses...



A PYRAMID OF SIX SPHERES DEFINES SIX SENSES

THREE PRIMARY SENSES FORM THE BASE OF THE PYRAMID

SIGHT SOUND TOUCH
THE SECOND TIER REPRESENTS THE SENSES OF
TASTE SMELL

THE APEX SPHERE SYMBOLIZES THE SIXTH SENSE

BALANCE

OUR MISSION IS TO DELIVER CURATED EXPERIENCES
THAT CREATE NOSTALGIA AND JOY















BRAND VALUES

Pioneering Wellness...
Partnering with leading experts to deliver the latest and most effective wellness programs and experiences.







Our service philosophy is based on our rich history

of emotional hospitality ...

We are a private company, comprising highly talented and experienced
individuals who are all passionate about what they do. At Six Senses, it is not
just a job for us and our 3,700 employees; it is a vocation to deliver and to

serve.




OUR SUSTAINABLE LUXURY

Carbon Footprint
Six Senses aims to co-inhabit congruently with our environment by
respecting and preserving the natural ecosystems. Six Senses will also aim

Sustainable Luxury Hour
All resorts and properties observes Sustainable Luxury Hour by turning all
lights off on the 28th of each month

National & Community Initiatives

At the same time, Six Senses will aim to encourage and actively sustain the

economic prosperity of local communities

Six Senses Reforestation Project (Launched 11 August 2011)
300,000 trees of 14 different species covering 200 acres planted at Sri Lanna
National Park, Chiang




OUR SUSTAINABLE LUXURY

Six Senses Drinking Water

All Six Senses Resorts & Spas have replaced all imported drinking water with an
in-house produced drinking water called Six Senses Drinking Water, creating
environmentally consciousness and a public awareness of “food-miles”.

Six Senses Wellness Water

50% of the revenue generated from the sale of the Six Senses Wellness Water
from each resort goes directly to the Clean Water Projects as part of Six Senses
Wellness Water Initiative, enabling people without access to clean water get
their essential need. The main organizations are 66% to Water Charity.org &
34% to Thirst-Aid.org.

The Team

A centralized Six Senses Project team, comprising members experienced in
environmental and sustainability disciplines, establishes and maintains the
evolving criteria of the Six Senses brand. In addition, the team review each new

project and evaluate the specific needs on an individual basis.

Cost vs Profit
The initial project cost of a Six Senses resort will be increased due to the
necessity of installing key mechanical and electrical equipment that will make it

sustainable in “green” energy.

Six Senses believes that by investing in "green" technologies we can gain
economic benefits on a long-term basis. Many of our pioneering technologies

have led to cost savings and enabled the sustainable use of nature's resources.




Technical Requirements...

Natural, locally sourced building materials treated with non toxic
preservatives and insecticides

Elements of vernacular architecture and local wisdom

Bioclimatic architecture and intelligent building layout and orientation
Energy management

Water management

The use of recycled and salvaged materials

Minimize construction waste and reduce waste during resort operations

Edible landscaping and the use of native vegetation in landscaping




Our Brands...

SIX SENSES

HOTELS RESORTS SPAS

EVASON

SIX SENSES

SPA

EVASON SPA



SIX SENSES BRAND POSITIONING

itecture and

they are positioned witl

supporting the Six Senses theme -
Sustainable Luxury.
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HOTEL L'IGLOO - SAINT GERVAIS-LES-BAINS


http://www.bigmountainadventures.com/wp-content/uploads/2011/04/100_1681.jpg
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http://www.google.co.th/url?sa=i&rct=j&q=swiss+music&source=images&cd=&cad=rja&docid=xrxoqe7BraLsdM&tbnid=feZyDSEv8b7eeM:&ved=0CAUQjRw&url=http://www.guardian.co.uk/music/tomserviceblog+travel/switzerland&ei=4MpPUdSAC-mfiAesrICQCA&bvm=bv.44158598,d.bmk&psig=AFQjCNGk82RuesoozMtfy6EoSvcYO6I-3w&ust=1364270164983236
http://www.google.co.th/url?sa=i&rct=j&q=swiss+ski&source=images&cd=&cad=rja&docid=HammDazlp-yxrM&tbnid=PraVe1hNmLFqMM:&ved=0CAUQjRw&url=http://basecampnews.wordpress.com/2011/01/06/swiss-ski-slopes-voted-best-in-world/&ei=IctPUfP7G8mSiAeQxICIBA&bvm=bv.44158598,d.bmk&psig=AFQjCNGwLBc_nVUzxnPkC-6R6GmyrsDB_A&ust=1364270218293173

SIX SENSES SPAS BRAND VALUES...

Natural

The atmosphere of a Six Senses Spa is one of uncontrived
simplicity, relying on the natural and tactile materials that

surround clients to create a wholesome ambience.

Holistic

All the senses are regarded as essential elements to
balancing the whole person, with each treatment taking into

regard the effects on an overall feeling of wellbeing.

Harmonious

As energy flows throughout the body and mind, so Six
Senses Spa therapists seek to direct it to equilibrium of total

harmony to create the unique experience of all senses.

Revitalizing
Six Senses Spas are designed as contemporary sanctuaries

that adapt seamlessly to host and client cultures, creating

surroundings that rejuvenate and revitalize.

Personal

Six Senses Spa therapists take guests on exhilarating
sensory journeys through many forms of holistic healing,
delivering a level of personal service often promised, but

rarely experienced.
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Our Partnered Six Senses Spas

Six Senses Spa at Soneva Fushi, Maldives

Six Senses Spa at Soneva Kiri, Thailand

Six Senses Spa at Kempinski Hotel Barbaros Bay Bodrum, Turkey
Six Senses Spa at Hotel Arts Barcelona *, Spain

Six Senses Spa at Penha Longa Hotel, Spa & Golf Resort *, Portugal
Six Senses Spa at PuntaCana Resort & Club, Dominican Republic
Six Senses Spa at Porto Elounda Deluxe Resort, Greece

Six Senses Spa at Heritance Kandalama Hotel, Sri Lanka

Six Senses Spa Aboard The Christina O

Six Senses Spa at Sharq Village & Spa, Doha *, Qatar

Six Senses Spa at MGM Grand Macau, China

Six Senses Spa at Pan Peninsula, UK

Six Senses Spa at Etihad Airways Premium Lounge, UAE

Six Senses Spa at Port Ghalib, Egypt

Six Senses Spa at Etihad Airways Premium Lounge London, UK
Six Senses Spa on Rue de Castiglione Paris, France

Six Senses Spa at Missoni, Kuwait

Six Senses Spa at Jay Pee Green, India

Six Senses Spa at Grand Alpina Gstaad, Switzerland

Spas Under Development

Six Senses Spa at Al Bustan Palace Muscat *, Oman
Six Senses Spa at Baglioni Hotel Marrakech, Morocco
Six Senses Spa at World One, India

Evason Spa at Lodha Pune, India
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® Current Resorts ® Current Spas

® Future Resorts ® Future Spas
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OUR DEVELOPMENT PROGRAM

Technical Services and Concept Design Guidance

From the moment of signing the management agreement up until the
official Opening Date of the resort, Six Senses will be providing
Technical Services and Concept Design Guidance and will prepare all
necessary documentation and research in order to optimise the

projects feasibility, perceived risk and operational efficiency.

Project appraisal
Conceptual design brief
Assistance with feasibility study or market research
Analysis of competition

Financial review and models

Concepts and design
Concept Design brief to the design team
Area Requirements brief
Customer and Operational flow chart

Review of all Architectural / Interior Design drawings



Brand story - Six Senses
has always been a
pioneer...

early to recognize that a new kind
of traveler was emerging - one
who enjoys many aspects of
traditional luxury but also wants
something that is different and
more.

For this traveler Six Senses created
that different experience: one that
blends high standards and caring
service with a style that is truly
relaxed and personal; one that
actively engages guests with the
natural environment. From the
first, respect for that environment
has been a key aspect of Six Senses
values and practice, one that has
been recognized with many
significant awards and accolades.
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Global Sales & PR Net'wmk’

Regional
London
Bangkok

Sales Offices
China / Hong Kong
Russia

Russia

Germany Germany

UK Italy

France Australia

Japan France

Spaln Japan

Thailand India

GCC USA (NY, LA, FL)

USA



Awards & Nominations

‘Best Hotel for Leisure Facilities’
category
Six Senses Yao Noi Beyond Phuket, Thailand

Bl WINNER

Best International Destination Spa
Six Senses Yao Noi Beyond Phuket,
Thailand

Winner of Oman’s Leading Resort 2012
&
Winner of Oman’s Leading Spa Resort 2012
Six Senses Zighy Bay, Oman

WINNER
CERTIFICATE
OF EXCELLENCE

2012

@@ tripadvisor*

Winner of 2012 Certificate of Excellence Award

Six Senses Con Dao, Vietnam

Six Senses Laamu, Maldives

Six Senses Samui, Thailand

Six Senses Yao Noi Beyond Phuket, Thailand
Six Senses Zighy Bay, Oman
Evason Ana Mandara Nha Trang, Vietnam
Evason Hua Hin, Thailand
Evason Ma’In Hot Springs, Jordan

Awarded By

Conde’ Nast Traveller - UK
Gold List 2012

World Traveler Awards 2012

Conde Nast Traveller
Readers’ Spa Awards 2012

The International Hotel
Awards

Conde Nast Traveler Hot
List 2012

Travel + Leisure - Global
Vision Awards 2011

Conde’ Nast Traveler World
Savers Awards

The SPA Traveller Awards

Conde’ Nast Traveller - UK
Readers’ Travel Awards

Award

Best Hotels for Leisure Facilities in Asia - Six Senses
Yao Noi Beyond Phuket, Thailand

Winner of Oman’s Leading Resort - Six Senses Zighy
Bay, Oman

Winner of Oman’s Leading Spa Resort - Six Senses
Zighy Bay, Oman

Winner of Hotel Spas - Africa, Middle East & Indian
Ocean - Six Senses Spa at Evason Ma'In Hot Springs,
Jordan

Best Sustainable Resort In Vietnam - Six Senses Con
Dao, Vietnam

Best new hotels, restaurants and spas - Six Senses
Laamu, Maldives

Footprint Reduction - Six Senses Resorts & Spas

Small Hotel Chain - Six Senses Resorts & Spas

Winner - Reader's Choice: Best International
Destination Spa Award - Six Senses Yao Noi Beyond
Phuket, Thailand

Winner - Spas in overseas hotels - Six Senses Spa, Six
Senses Samui - A SALA Property, Thailand

The World’s Top 100 - Six Senses Spa, Six Senses
Samui - A SALA Property, Thailand

Year

2012

2012

2012

2012

2012

2011

2011

2011

2011



SIX SENSES MANAGEMENT TEAM

175 years of combined management experience in opening and managing over 200 hotels,

resorts and spas around the world...

. Wolf Hengst, Executive Chairman, former President of Four Seasons
Hotels and resorts and Chairman, President of Regent International Hotels

- Neil Jacobs, Chief Executive Officer, former President of Starwood
Capital Hotels and Senior Vice President, Asia Pacific, Four Seasons Hotels

. Bernhard Bohnenberger, President, former Managing Director of Six Senses Resorts & Spas since 1996 with vast
hospitality experience

. George Tanzman, Chief Financial Officer, with various senior management roles around the globe , including
resort management, finance, IT and purchasing

- Marie Perry, Vice President Sales & Marketing, with six Senses Resorts & Spas since 2004 and extensive sales &
marketing experience

- Meg Galetti, former Chief Human Resources Officer, Rosewood Hotels and former Vice President HR Four
Seasons Hotels

- Barbara Talbott, senior advisor to the Chairman, CEO, Glen Larkin Advisors and former Executive Vice

President, Marketing and Brand Management, Four Seasons Hotels

- Omar Romero, Vice President Development, with extensive experience in development and corporate
operations
. John Philipson, Vice President Operations, with broad-ranging work history with deluxe 5-star international

hotel and resort companies
. Anna Bjurstam, Vice President Spas, owner and CEO of Raison d'Etre Spas since 2000, with extensive work-

history in the spa industry, with over 100 projects in 60 countries




SIX SENSES

HOTELS RESORTS SPAS



